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Rise - Visual Identity
Branding for Rise, a bakery that tackles the 
issue of youth unemployment, by providing work 
opportunities to help young people rise.
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Dark Skies - Heineken Event Concept
A D&AD brief challenged us to create a brand 
experience for Heineken. Using their assets, we 
created an event to bring people together, whilst 
raising awareness of light pollution.

Scan here for
 video on D&AD

 New Blood website





CORE Coffee - Packaging and Visual Identity
Core’s coffee is grown in greenhouses across Iceland. 
These are naturally headed using pipes connected to 
hot springs - harnessing Iceland’s most abundant natural 
energy resource

Their coffee production is 100% carbon neutral as they 
rely on entirely clean and renewable geothermal energy.









Army and Navy Stores - Visual Identity
Reintroducing the lost brand Army and Navy Stores 
to the high-street, by creating a fresh visual identity 
targeted at modern and youthful consumers. The identity 
takes inspiration from military uniform ribbons.






